Checklist items
Have you...

· worked with your COALITION to complete the action plan for your community? 
· used the ONE YEAR OUTCOMES LIST to complete your list of one year outcomes for this year? 
· used the APPROVED ACTIVITY LIST to identify your activities for this year?

· identified BENCHMARKS to show successful implementation of your activities? (Pilot Project and Cohort 2 participants only)
· developed SMART objectives that show the link between your activities and one-year outcomes? (Pilot Project and Cohort 2 participants only)
· targeted specific businesses and/or organizations to become smoke-free or tobacco-free?

· emphasized the following thematic messages according to the following six timeframes?
· July & August – The Right to Breathe Clean Air 

· September & October – Youth
· November & December – General Health
· January & February – Cessation
· March & April - Testimonials (Health Care & National Agencies)
· May & June - Employee Health 

Does your plan include …
· getting monthly commitments from at least three community members to present your media message?
· five ways of utilizing paid, free, or earned media to get the media message out monthly?
· encouraging health care providers to use SBIRT? 

· regularly distributing WQTP promotional materials to health care providers?

· conducting presentations to civic groups, employers and organizations on WQTP? 

· a plan for increasing enrollment in WQTP?

· ALL five activity categories identified on the APPROVED ACTIVITY LIST: 

· General Strategic Activities; 

· Collaborations, Partnerships and Coalitions; 

· Training; 

· Communication; and 

· Education/Media
Quarterly reporting expectations for FY 2012
In FY 2012, you will be expected to report, quarterly, on the following
· Number of people on your mailing list

· Number of people attending coalition meetings and if you have coalition members representing core roles (e.g, spokesperson, coordinator/organizer)

· How you are collaborating with other prevention efforts in your community

· Your efforts to educate coalition members and policy makers in your community

· Your efforts to get specific businesses or institutions to adopt smokefree policies

· The type of media [e.g., television, newspaper, radio]) you are using for your media messaging, the number of releases or ads run, and the counties receiving the messaging
· Number and type of health care providers contacted about SBIRT

· Number and type of health care providers trained in SBIRT

· Number and type of health care providers educated on the WQTP
· Number of people in your county who have called the WQTP

· For community-wide events, how many people you enrolled in WQTP and how many names you added to your mailing list
· For non-evidence-based activities, you will need to explain why the activities were preferable to evidence-based activities and how the non-evidence-based activities lead more directly than evidence-based activities to the achievement of your one-year outcomes or long-term goals 

