ENFORCEMENT
Enforcement of laws regarding retail sales to minors is an important component to reducing underage alcohol use. Retailers who are educated of the law, provided employee training materials, signage, etc. and still have clerks selling to minors is a major issue. Fines, to the retailer and to the individual selling, are possibly the best means of getting the point across of the importance of following Wyoming Statute 12 Article 6. 
Key Elements of an Enforcement Program

Based on solid research findings, state attorneys general and other experts have recommended that any effort to reduce youth access to alcohol include the following key elements:

· An agency with clear responsibility for enforcement.
· Providing adequate, guaranteed funding for enforcement.
· Conduct frequent and realistic compliance checks, with shoulder taps or similar programs, with a goal of 100% compliance! 
· Meaningful penalties including graduated fines and ultimately, prohibiting sales of alcohol.

· No preemption of local ordinances.

· Education and awareness efforts for merchants (TIPS training)
What Can the Program Manager Do?
Enforcement does not occur in isolation. Local Program Managers can be a wonderful asset to law officials and vice versa. A strong working relationship is beneficial to the community as well as all agencies involved. The education, publication and enforcement of laws can influence community attitudes and norms. 
· Support local law enforcement by offering assistance in educating retailers.

· Offer to arrange a Roundtable Discussion with the purpose of identifying and sharing enforcement Best Practices for reducing youth access to minors.
· Provide positive media spotlighting those retailers who did not sell to minors. (ie: ad in newspaper, article in newsletter, certificates of appreciation, etc.)
· Create an active partnership with your coalition and local law enforcement agencies.

· Assist with activities as requested by your local law enforcement agencies.
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