Evidence Based Environmental Strategies –Tobacco

By CDC Goals

Eliminate Exposure to Secondhand Smoke
1. Awareness/Education
 Through mass media and community collaboration, increase knowledge of, improve attitudes toward, and increase support for the creation and active enforcement of tobacco-free policies.
2. Public Policies
Increase the proportion of population that works in tobacco-free environments and workplaces by passing state, city or town laws.
3. Businesses
 Increase the proportion of population that works in tobacco-free environments and workplaces by encouraging a change in tobacco use policy by individual businesses.
4. Schools and Organizations
 Increase the number of schools and government agencies that pass 100% tobacco-free policies. 
5. Enforcement
 Work with local law enforcement, business owners, schools, and government agencies to ensure enforcement of tobacco-free policies. 
Preventing Youth Initiation of Tobacco Use 
1. Youth awareness and Involvement
Increase knowledge of and support for anti-tobacco messaging and community tobacco prevention efforts. 
2. Tobacco-free Policies in Schools 
Create or enhance, and enforce 100% tobacco-free school policies that also include elimination the tobacco product promotional items.
3. Tobacco Use Prevention Education and Instruction
Increase the number of schools that provide tobacco use prevention curricula, education and instruction that meet CDC Guidelines.

4. Youth Cessation
Increase the number of schools that support tobacco use cessation for students and staff. 
5. Vending Machines
Increase the proportion of jurisdictions with policies that ban tobacco vending machines or self-service sales.
6. Retail Licenses
Increase the proportion of jurisdictions with policies that restrict location and density of tobacco retail outlets. 
7. State and Local Tobacco Sales Laws
Create strong(er) state or local tobacco control laws directed at retailers. 

8. Retail Compliance Checks

Retail compliance checks are an (if not the most) important strategy for deterring tobacco product sales to minors from retail tobacco outlets. Law enforcement agencies recruit the assistance of underage buyers to test retailers’ compliance with laws that regulate the sale of tobacco to minors.
9. Retailer Education
These interventions aim to increase retailer compliance with prohibitions on tobacco sales to minors through repeated educational messages and feedback on retailer performance. The educational component can include follow-up that either rewards compliance or punishes non-compliance with sales laws based on periodic unannounced compliance checks. In most cases, these interventions include information on the health consequences of tobacco use.
10. Enforcement of Tobacco Sales to Minors
Increase the number of warnings, citations, and fines issued for infractions of public policies against young people’s access to tobacco products.
11. Community/Neighborhood Advertising Restrictions
To reduce the impact of tobacco advertising, policies can be created or strengthened that limit the promotion of tobacco products, especially those which exposes young people to tobacco messages. Policies could include prohibiting or limiting billboards which promote tobacco use, especially in low income neighborhoods and near schools.  Advertisements on taxi cabs, buses and bus shelters, print media, and messages that associate tobacco use with athletic achievement could also be prohibited or restricted.  
12. Retailer Advertising Restrictions
Create or enhance policies that prohibit or limit the size and placement of indoor and outdoor advertisements in tobacco retail outlets.

13. Tobacco Sponsorship of Community Events

Prohibit tobacco sponsorship of community events such as rodeos, fairs, festivals, concerts, and sporting events by tobacco producers and/or retailers.

14. Counter Advertising
Counter advertising consists of media messages that promote negative images of tobacco use and address the unacceptableness of tobacco use.
15. Media Literacy
Media literacy education provides tools to help young people critically analyze tobacco advertising, offers opportunities for learners to broaden their general experience of media, and helps them develop creative skills in making their own media messages.
16. Price of Tobacco products
Increase the unit cost of tobacco products through excise tax. 
Increasing Tobacco Use Cessation

1. Cessation Services
Establish or increase the availability of cessation services, including telephone support systems (Quitlines and Quitnets), nicotine replacement therapies and worksite programs.
2. Mass Media Campaign 

Increase awareness, knowledge, and intention to quit by promoting cessation services through comprehensive education campaign which includes a mass media campaign.
3. Health Care Providers

Increase the number of health care providers which ask if a client uses tobacco, advise to quit if they do and assist in the cessation effort. Also increase the number of health care providers that have provider-reminder systems in place. 
4. Price of Tobacco products
Increase the unit cost of tobacco products through excise tax. 
Identifying and Eliminate Tobacco-Related Disparities
1. Stakeholders
Convene a diverse and inclusive group of stakeholders committed to creating a plan to eliminate tobacco-related disparities.

2. Collect and Assess Data

Assess relevant data sources and identify tobacco-related disparate populations.

3. Strategies

Develop a comprehensive strategic plan to reduce tobacco use among the disparate populations.
4. Implementation
Implement strategic plan.

5. Evaluate
Evaluate the effectiveness of plan.
