Highlights of the Key Findings in the 2010 Synar Compliance Report

All of the below information is cited or paraphrased from the report authored by WYSAC:


Factors Contributing to Attempted Sales

Municipality Size

Rural towns are defined as having a population of less than 3,000 and urban is defined as having 3,000 or more.  Town size is not a significant predictor of attempting to sell.

Clerk Request for ID

The most sizable and significant predictor of attempting to sell was a clerk failing to ask for identification.  Clerks who failed to ask for ID were over 1000 times more likely to attempt to sell to minors than clerks who asked for identification.

Perceived Buyer Age

Perceived buyer age was a significant predictor of attempting to sell.  Clerks were more likely to attempt to sell to minor buyers who looked older than 18 than to buyers who looked younger than 18.  21.3% of inspections completed by minor buyers who looked older than 18 resulted in a sale attempt, compared to 2.1% of inspections by minor buyers who looked younger than 18.

Buyer Gender

Female buyers had 11.6% times higher odds of an attempted sale than did male buyers.

Significant Correlations and Other Findings

Type of Tobacco Requested and Sale Attempt

Chewing tobacco inspections were no more likely to result in a successful sale attempt than were cigarette inspections.  Additionally, no association was found between gender and attempted sale of smokeless tobacco.

Clerk Ask for ID and Municipality Size

87.6% of clerks in small towns asked for ID, compared to 94.3% of clerks in large towns.

Clerk Ask for ID and Perceived Buyer Age

For buyers who looked younger than 18, 96.9% of clerks asked for an ID; for buyers who looked older than 18, 79.8% of clerks asked for an ID.

Presence of Anti-Tobacco Signs and Municipality Size

Large municipalities had at least one anti-tobacco sign present more often than retailers in small towns; 82.6% of small town retailers had at least one anti-tobacco sign, compared to 94.9% of large town retailers.

These findings may be useful in targeting education to retailers in your area.  

Most importantly, however, our low RVR rate of 7.3% highlights the success of Wyoming’s continued efforts on educating tobacco merchants about the illegality of selling tobacco to minors.  

So again, thank you for working so hard to educate retailers in your area!  

In 2010, the overall weighted retailer violation rate (RVR) was 7.3%.











