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Retailers need more than just the facts about the law. They need to feel that the community supports them in their efforts to do the right thing. Building strong, communicative relationships between retailers, law enforcement and the community is critical to preventing youth access to alcohol. 
Preventing Sales of Alcohol to Youth is a 3-Part Effort
Retailer education, using a specific training program or materials, while extremely important, is only one facet of the prevention puzzle. The community support and enforcement by law officials completes the puzzle. 
1. Training for Intervention Procedures (TIPS):
· Approach all liquor retailers. Introduce yourself to the manager and explain what TIPS is and the benefits of each employee attending the training.  Inform the retailer of the penalties if selling alcohol to minors and the importance of being a partner in prevention efforts. 
· Offer numerous TIPS trainings throughout the year focusing on the different retailer venues. Off-premise (alcohol sold specifically for consumption off the retailer’s premises), On-premise (alcohol sold for consumption on premise) and Concession (alcohol sold in a concession environment). 

2. Community Involvement & Support:
· Have a coalition member visit the retailer to talk about the importance of avoiding the sale of alcohol to minors. This visit should not just focus on the law, but rather the social consequences of alcohol in the hands of minors. 
· Youth group members can approach the businesses themselves, asking merchants to protect them and their peers.
· Create a reward program for retailers who refuse to sell to minors. The program could include small prizes, publishing a letter in the local paper, creating a certificate the business could display and / or creating an advertisement acknowledging the business and the employee. 
· Work with news media to help spread the message that law enforcement is working to put an end to underage drinking through enforcement of related statutes and arrests. 
· Working with the media prior to any enforcement activities is a great way to educate the public of the law, penalties and how and when the enforcement activities will take place.  It also creates a level of trust among retailers, community members and the enforcement agency.  The community is not left feeling surprised or “ambushed” by enforcement efforts; rather they are viewed positively and are supported by the community. 

3. Law Enforcement Collaboration: 
· Law Enforcement agencies can only enforce to the level that the community will support. 
· The enforcement of laws can influence community attitudes and norms. Understanding that law enforcement is working to uncover third-party transactions of alcohol to youth, enforcing related statutes, and that arrests may occur helps to reinforce the community’s sense that underage drinking and providing alcohol to youth are socially unacceptable.
