Media Advocacy

Segmentation Variables

Geographic variables 

· Is the problem urban or rural

· It may be an issue within voting districts 

·  Neighborhoods

Demographic variables 

· Age 

· Gender 

· Sexual orientation 

· Family size 

· Family life cycle 

· Income 

· Occupation 

· Education 

· Socioeconomic status 

· Religion 

· Nationality/race 

Psychographic variables 

· Personality 

· Life style 

· Value 

· Attitude 

