THIRD-PARTY SALES & SHOULDER TAPS
Youth report that their most common source of alcohol is people over the age of 21.
 

Enforcement related to third-party transactions clearly needs to be a priority.

Third-party Sales:
A third-party sale occurs when an adult buys alcohol for an underage youth from a commercial establishment for his or her underage consumption. In some cases, the adult will ask for or accept a fee and/or portion of the alcohol in exchange for making the purchase. The amount of alcohol obtained by underage drinkers from these transactions can range from one drink in a bar to a keg of beer.

Shoulder Tapping: 
When strangers are involved in a third-party sale, the practice is often called “shoulder tapping”. Youth will wait outside off-sale retail outlets, approach adults who are about to enter, literally tap them on the shoulder, and ask the adults to purchase alcohol for them. The underage drinker may offer the adult a fee or a portion of the purchased alcohol in exchange for making the buy. “Shoulder taps” attract some adults, including street alcoholics. 
Shoulder Tap Enforcement Operations:

A shoulder-tap operation is where an undercover operative approaches an adult outside a store and asks the adult to buy him or her alcohol. If the adult agrees and does so, the adult is cited for furnishing alcohol to someone underage. When highlighted operation efforts through the media, this operation is very effective at deterring third-party sales. 
What Can Law Enforcement, Program Managers and the Community Do?

Enforcement activities to reduce third-party transactions of alcohol to youth are critical to reducing underage drinking. Using comprehensive, environmental approaches to reduce underage drinking can shift community norms and expectations. 
· Enforce laws and statutes related to third-party sales.

· Continue efforts to reduce commercial availability and other social/public availability. 

· Change community norms and expectations through positive messaging. 
· Publicize third-party enforcement efforts.
· Use media to highlight statutes are being enforced. Inform the public about the laws and penalties associated with providing and attempting to buy alcohol to those under 21.

· Invite reporters to accompany enforcement agencies as they perform a ‘shoulder tap’ enforcement operation. Officers can give interviews emphasizing the importance of enforcement and how seriously the agency takes providing alcohol to underage drinkers. 

· Publish results from ‘shoulder tap’ operations. 
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