Tips For Outdoor Advertising

· Product Identification – Your message / product should register quickly.

· Short Copy – Your message should be brisk and provocative.

· Legibible Type – Your message should be able to read at a distance, and while the person is moving.

· Layout - All elements of the design / campaign should come together as a single unit / package.

· Images – Your images must be big enough to capture attention / convey a meaning.

· Bold Colours – Your design should separate well from its surroundings and gain attention.

· Simple Background – The background should usually be simple so as not to interfere with the message unless of course it adds to the design / message.

· Innovative / Creative / Humorous – If you can include these traits in your design, it will go a lot further than any other message.

· Less Is More – Single minded, focused ads deliver more impact.

Picture Choice

Color Choice

Legibility

A large, short message can be read easily at small and large sizes. White on black color, with correct kerning, balance & spacing is often effective. Can the sign still be read at small sizes?[image: image1.jpg]. THE
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Font Choice

I used the typeface Frutiger LT Std 75 Black for the words THE PENSION and Frutiger LT Std 65 Bold for the smaller copy. Frutiger is a great, extremely legible font for large signage and is extremely popular in advertising. Fruitger was originally designed for use in airport signage, a place where legibility is of the utmost importance.

Legibility is also of the utmost importance in billboard design because people reading the sign will be driving and will only have approximately 6-7 seconds to view & take in the message.

You can read more about fonts and where to use them in my post 30 Fonts All Designers Must Know.

Bringing It All Together

After a lot of experimentation with layout and type sizes I had completed the billboard campaign. I achieved the top of the class with this campaign but somehow still only managed to get 76/100 – the teacher is a hard marker to say the least.

Well there we have it, the design process of creating a creative billboard campaign.
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Revision

Based on some of the comments below, I have slightly revised the design of which you can see one variation below.
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Further Resources

Outdoor Media Association
Everything you will ever need to know about advertising outdoors in Australia. Sizes, formats, etc.

The Design Process of Creating A Billboard Design
This was another billboard design that I created at University with a walk through of the design process.

